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		ABSOLUT VODKA: THE ABSOLUT BOTTLE
It is not about shape that makes the bottle recognizable
Visual idea: Irrespective of having no definite shape, Absolut designed its bottles the most outstanding bottles worldwide. Its campaign that featured inscribed print ads indicating container "in the wild," was more than satisfactory have run for more than twenty-five years.
Body Copy: Comprises over 1,500 separate ads, Absolut bottle would be the most prolonged interrupted ad campaign ever. Absolut bottle has a measly 2.5% of the vodka market at the start of the campaign and would be imported tohalf of all imported vodka in the United States of America or about 4 million cases per year. Therefore, what is the lesson of the marketer here? It does not matter how annoying a product may look; a marker can tell his or her story most interestingly. Let me repeat: “Absolut created 1500 ads of one bottle. Be determined and differentiate your product in the same way”.
The Absolut Bottle
All designs are a trademark of Absolut Vodka
YOU COULD WIN DINNER WITH PRESIDENT TRUMP
 “Made in America,” reads the ad. “But we’d be happy to talk about our ties to Russia under oath.”
The idea: Smirnoff Vodka joined the daily growing lists companies which are attempting to troll the United States head of state, President Donald Trump. Smirnoff Vodka is currently having its new outdoor advertising campaign ads spotted in the United States in America in the New York City.
Body Copy: The advertising ads are probably taking the jab at the remarks of the President Donald Trump following the Senate Committee Hearing of FBI Director James Comey. At the James Comey implied that “Trump fired him over his ongoing investigation into Russian interference in the 2016 presidential election.” The day after, Trump made an oath that “he would be “100 percent” willing to testify under oath about Comey’s accusations of Trump demanding his "loyalty" on the matter." The Smirnoff Vodka trolled a new outdoor ad campaign using the Trump's vow.
"Smirnoff vodka trolls Trump in new outdoor ad campaign."
All designs are a trademark of Smirnoff Vodka
SVEDKA VODKA USES RETARGETING TO MAKE CREEPY HALLOWEEN ADS THAT FOLLOW YOU AROUND
“Turning something 'inherently negative' into something fun."
Visual idea: The retargeting of the Ad retargeting is trickier than treat, correct? Despite Svedka Vodka looking to leverage the online practices that are not loved, for “Banner Ad Curse” campaign of Halloween, designed by the Bensimon Byrne of Toronto Agency, the ad created an impact on the consumers of the brand. 
Body Copy: It all begins with switch and bait seasonal recipes of cocktails. Served to Svedka devotes, the ads campaign appears on the social feeds as well as the pre-rolls. When one click through the posts, he or she whisks away the Svedka Vodka like the riders on the broomstick of the witch to the hub of the Vodka where the Svedka video awaits. After watching the clip, the curse starts, and the banner ads of the film begin following one around. "For this year's Halloween campaign, it felt like the right time to have some fun and use a data-driven approach that sequences video and banners compellingly and interestingly."
"Turning something 'inherently negative' into something fun."
All designs are a trademark of Svedka Halloween Curse Campaign






